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Introduction

L]

In the course of changing perceptions and expansion of scope ol present development, it is imperative
that there are processes by which such emerging trends could be absorbed into practice. The essential
presence ol multiple :stakeholders and partakers, the existence of various influences that bypass national
boundaries, etc are characteristics of development underline the need for amalgamation of these
diversities. The question of development is alsa related to many issues like sustainability and equitable
sharing of its prolits, and also seeks to address areas such as unequal power relations both between and

within nations.

Tourism js an emissary, of both the nature and complexity ol development, and the related issues. The
presence of multiple stakeholders both public and private, issues related to the ownership and
governance, mark the tourism debate as such a representative. These debates are intertwined among
state machinery, hotel industry, tour operators, local community and local administrative bodies who
are main players those have stake that are different in tourism development. Tourism, thus becomes
important, not only lor its complexitics that aflord an understanding inwo larger issues and nc;ds of

development, but also as a development option in itself. Existentially, and inherently, tourism lends

itself to any discussion on development, that is sought to be made meaningful.

The need for attempts to embrace the complexities is [elt not only at the national level, bur aliso ar
international fora, which seek to address issues of development and sustainability. The Commission for
Sustainable Development, attempts on drawing a Code of Ethics by the WTO are examples of
endeavors which strive at understanding the possibility ol arriving at a multi stakeholder approach in

Tourism.

The selection of readings compiled in this volume represent a variety of initiatives, both local and global
in this respect. Tourism policies of the national and state governments present itself as important
indicators towa.rds'the past and the present of rourism in the state. Articles that look into the
development of Kerala and documents of international bodies, which talk about new initiatives in the

{ield of development and tourism form the background, are also found.

We hope that the materials collected will initiate thought on the tourism development of the state and

would help putting into perspective the workshop: Kerala: Exploring future Frontiers in Tourism,
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Draft National Tourism Policy
September 1998

(Government of India, Ministry of Tourism, {1998), Draft National Tourism Policy, September 1998)

1. PREAMBLE

Travel has been an intt:gral part of social |}11cnomenon of the modern socicty cmailing demand on
various facilities, and services including transport, accommodation, restaurants, entertainment facilities,
shopping outlets and sites of tourist attractions and here by activating a process of accelerated economic
production and distribution. The enterprises/establishments engaged in such wide ranging diverse
activities 10 meet the tourist demand constitute the tourism industry, which needs 10 be recognised and
developed by providing the required policy support and it is proposed to be achieved through this
document.

2, THE MISSION

The solemn mission of the government is to promote tourism as 2 means to ensure a more meaningful
and wider understanding of India and its people amongst all sections of the societies both within the
country and abroad and to achieve sustained economic development and positive social change through
development of tourism while preserving and protecting the environment and heritage.

3. GROWTH AND STRUCTURE OF TOURISM

3.1 Towrism Resources

India's tourism rescurces are immense. Its historic and cultural mosaic is unique. The monuments,
sculptures and paintings of India bear testimony to the national ethos for harmony and diversities to be
reflected in a composite whole. The geographical features of India are both colourful and varied.

The lofty Himalayas inspire human spirit to divine heights and olfer opportunities for a whole range of
adventure sporis. Some of the beaches in India are the best in the world with an irresistible combination
of sun, sand and sea. The wealth of ecosystems consisting of biosphere reserves, coral reefs, deserts,
mountains and forests along with the Nora and fauna provide enormous potential for eco tourism.

Above all, India is a country of numercus fairs and festivals as well as art and handicrafts which represent
the mystical life styles of Indian society. These attractions of [ndia hold virtually an unlimited potential
for tourism development.

3.2 Tounism since Independenice

Though lndia had a good amount of tourism activity when it became independent 50 years ago, tounsm
as a subjcct did not ﬁgtlre in the constitution ol India except that some of its components were
mentioned in the Central or State lists. There was also no allocation for tourism developuent during
first Five Year Plan.

A

g
g



Tourism became a constituent ¢f planning process during Se.and Five Year Plan (1956-61; with a token
allocation of Rs 3.36 crore lor bolh Central and State suctors put together.  The developmental
approach during the Second Plan was mainly on creating isoiated facilities in important tourist clcntres.
The Third Plan witnessed the beginning of an era lor the development of activities comnected with
tourism, particularly adventure tourisni by the establishmen: of "Wimer Sports Complex” at Gulmarg in
[ammu and Kashmir. The India Tourisn Development Cororation {(ITDC; was also set up in 1966 to
develop tourism infrastructure and promote India asa 1ounst destinstion.

Tle approach during the Fourth and Fifth Plans was expansion and improvement of tourist facilities with
a view to promote ‘destination waflic' as distinet from  transit walfic.” Integrated development of
selected tourist centres like Kovalam, Gulmarg, Goa, Kulu-Manali ete. received much attention and
became the symbolic models of resort tourism in India.

The Sixth Plan (1980-85) was a major landmark in the lustory of Indian tourism.  The first even
"Tourism Policy' of the country was announced during 1982 which specilied :he development objectives
and provided an action pan hased on a travel circuit concet to maxunise the benefits of tourism.

The de\'elopﬁ:lcn_t of tourism was stated as a plan objective during the Seventh Plan (1985.90) and 'the
sector was accorded the status of an industry. It thus became a watershed plan for Indian tourism. The
Natiopal Commitice on Toarism set up by the Governmem in 1986 13 evaluate the cconomic and social
relevance of tourism in [ndia and to draw up a Jong teri plan for its development submitted its report in
1988 and recommended a number of measures Jor cnsuring accelerated growth of tourism. The basis of
these recommendations a pac‘kage of incentives were made availab.e For tourism industries and the
Tourism Finance Corporation (TECI) was set up to [inance tourisim projects.

The development plan for tourism during Eighth Plan (1992-97) was based ox1 the 'National Action Plan
for Tourism' presented in the Parliament on May 5. 1992 It proposed to achicve diversification of
tourism product, accelerated growth of tourism infrastructure, eficctive marketing and, promotional
efforts in the overseas markets and removal of all impediments to tourism. A major component of the
Action Plan was the development of all inclusive 'Special Tourisio Areas’ and intensive development of
selected cirenits. The Action Plan did not specily the infrastructural requirements and the investments
nceded 1o mieet the targets and the sources of funding for the same.  The "Tourism Synergy
Programme™ enlisting the activites and infrastructural componenis 1o be provided by various agencies
incﬁuding the private sector and State Governments was thus prcpared in 1993, It was further modilied
and converted into a "Natiunal Strategy for the Development of Tourisn' during 1996.

These documents were aimed at achieving a greater realisation of the importance of tourism, a
consensus on the developmental needs, positive contribution ol all the infrastructural Departiments on a
cocrdinated manuer, hig'm:r Pl.m allocation and ineroduction of new schemwes - for  accelerated
de\rt‘?]npmcnt of tourism.

3.3 Domestic Tourisin

Travel for pilgrimage and learning has been an mtegral part of [ndian culture ever since the beguning of
its civilization. Several centres af learning and religtons worship developed all over the eountry since
acient thwes. This gave their impetus to the mas movemen of pegple from ane place to another,
Development of traditional industries and trade created the strean: of business travellers.  Several
irading routcs were established and traders started frequenting the centres of trade lrom distant places.
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The ancient rulers gave due recognition to these travellers and created many wayside [acilities like inns,
farais, dharamuizhalas and caravans for their benefit. These formed the tourism infrastructure of India in
those days. Thus India has been experiencing massive moveracnt of domestic tourists for several
centuries.

A few centuries ago the Moghul rulers built luxurious palaces and enchanting gardens in places of natural
scenic attraction. During the period of British rule in India, domestic tourism received a new direction
and micaning due to the establishment of the railway and export import houses at port towns introducing
qualitative and quantitative changes in the Indian business Tourism. In addition, the coustruction of
circuit houses, dak bungalows and forest lodges provided the infrastructure for leisure and wide life
tourism. Several hill stations were also developed during the period which became the core of Indian
leisure tourismi. The emergence of a large "urban middle class’ coupled with better transport and
communication facilities have created a new class of holiday and leisure tourist in contemporary India.
The National Action Plan for Tourisn: 1992 thus gave considerable ‘emphasis on the development of
domestit tourism including pilgrim rourismi. Thus domestic tourism has become the mainstay of Indian
tourism and it is likely to grow substantially during the coming years. The economic, social and cultural
advanrages of domestic tourism are:

1. Domestic movement of people for non-migratory purposes constitutes shifts in consumer
muarkets of variable importance and are catalysts ol the national economy.

2. It has extremely high social, cultural, educational and political value and true economic value,
although still embryonic in some cases.

3. [t generates large scale employinent opportunities particularly in rural areas and restrains the
exodus of people to large towns.

4, The new jobs created to meet the needs ol domestic tourists have a relatively low unit cost pef
joh and it helps increase the number of jobs.

5. Production methods for services demanded by domestic 1ourists generall}' remain simple and
based on local materials.

6. It also requires only simple installations and infrastructure in transport, accommeodation and
catering which would take into account local cultural. political and historic traditions.

7. It has the ability to sustain and maintain the tourism industry during lean periods of
international tourism by providing an alternative for demand substitution.

5. It contributes to an improved balancing of national economy through redistribution of national
income and thus provides a better environment for the growth of both domestic and inbound 1ourism.

9. It is the single unifying force which helps to achieve understanding between various linguistic,

religious and communal groups living in different parts of the country. It thus contributes towards
strengthening the fabric ol national unity and cultural integration,

4.4 Inbaund Tourisin

Tourism is the world's largest export industry. In India also the foreign exchange earning fram tourism
15 the third largest (second largest in terms of net earnings) after ready made garments and gem and
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jewellery. Tourism receipts have been growing at a phenonicnal ratc in recent years and it has become
the single largest component of the services export. The projections available indicate that tourism:
would become the largest export industry in [ndia too as it has, already attained the top position in the
world context,

The gther benefits of inbound tourism are:

i. The projection of national image abroad, reduction of ideclogical gaps and enhancement of
international understanding are generally berrer achieved, through inbound tourism.
2. Inbound tourism generates larger employment opportunities per tourist and leads to more

income to local community.

3 Intcrnational tourists \isiting interiors af the country for reasons of purity of environment and
nature contributes to the developnient of such areas particularly in backward regions.

4, Inbound tourism has significant linkages with the art and artifacts of the country includmg
handicrafts and thus contributes 1o the improvement of living conditions of village artisans.

5. Expansion of inbound teurism also leads 1o the pravision of better infrastructural facilities in
specific areas and thus sumulates diversification and development of other industrics.

Though India dchieved substantial growth in international tourist arrivals since 1951, the share of India
in the world tourist mraffic still remains to be less than 0.4 per cunt. Itis, huwever, encouraging to note
that the average duration of stay of inbound tourists in India is one of the highest in the world.

Considering the dimensions of the country and the multitude of attractions it possesses, the potential of
Ind:a in attracting international tourists is yet to be realised. The perceived constraints in the expansion
of tourism are inadequate infrastructure including poor accessibility and non-availability of trained
manpower in sulficient number,

3.5 Qwt Bowu! Tourism

A large number of Indians go abroad every year for various purposes including business, study,
pilgrimage, pleasure etc. the process of economic liberalisatior, and growing allluence of people are
likely to accelerate the outbound tourist trallfic [rom India considerahly. Though this aspect of tourism
has not been the concern of the department of Tourism so far, it has become necessary to recognise the
phenomenon and evaluate its social and economic consequences. The volume of inbound traflic is also
often Jinked to outbound tourism as international carriers have (o depend on both for their operations.

4. OBJECTIVES

In furtherance of the MISSION, the nationa} objectives of tourism development are delineated as that:

1. It becomes a unilying force nationally and internationally fostering better understanding

between people through travel.

2. It gives direction and opportunity to the peopie of the country through inbound, outbound and
domestic tourism to understand the, geographical and cuilturai diversity of nations and regions as well as
the agpirations and viewpoints of others so as to l.lring about a greater national integration and cahesion.

3. It offers opportunities to the youth of the country not only for employment but also for aking
up activities of nation building characier bike sports, adventure and the like.
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4. It brings socicecenomic benefits 1o the comumunity and the State in ternis of Taster ccanonue
growth, ]a.rgcr emplovment opportunities, better income generatior. and loreign exchange earning,
balanced development af backward areas and weaker sections, higher tax revenue to the tate and causes
sustainable human development.

5. It becomes a positive force for the preservation and eorichment of our cultural heritage in all its
manifestations and causes accretion and strength rather than damage to our social aud cultural values.

6. It becomes a reason lor better preservation and protection of our natural resources,
environment and ecology aod heritage.

7. It becomes 2 major avenue for the people of India and other countries to see, feel and admire
its magnilicent attractions and achievements including natural beauty, geographical and culiural
diversities, heritage of arts and crafis and industrial and scientific progress.

B. Abave all, tourism shauld be able to project the quintessence of aur culture so as to give cur |
people a sense of unity and identity, a broadening af their intellectual, emotional and cultural horizon
and a sense of belonging and pride and for the international traveller, tourism should create-a better
understanding of our land, prople and culiure.

5. THE POLICY FRAMEWORK

The nauonal policies with rcgard to tourism for aclu’eving the objectives enumerated in this statement
have to be consistent with the existing global scenario as well as national prioritics and ethos. The policy
also needs to take care of all possible conilicts and ensure sustained growth of tourism on desired lines.
Taking into account these consideratians, the following policy guidelines have been formulated.

5.1 Recoonifton
‘The economic and social benefits of tourism and its importance as an instrument of economic growth
have to be fully recognised by all sections of the society. There is still a beliel that the potential of the
tourism wauld be determined by the income levels of innabitants and is basically a leisure industry not,
requiring the attention of planners and administrators.

This belfef based on information gap has systematically constrained the development of tourism in the
country over the vears, Jt would, therefore, be the endeavor of the government to bridge this
information gap through proper statisbcal documentation ol the impact of tourism and its wide publicity
to create awareness so that the economic and social significance of tourism is well recognised and
tourism is given due attention and national priority, )

5.2 The Product

Persons travelling to other places invariably seek a pleasant and delectable experience on their trips.
The most desired tourism product thus consists of:

+*
-
L]

An environment of peace and stability

*
L]
-

An assurance of safety and security

-
Ll
.1-

A fricndly host saciety

-
L

An industry and a Government that provide the requisite facilities promptly and elliciently.

i
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*  Absence of extortion and hostility

%t Accessible tourist attractions

‘¢ Anintegrated svstem of physical infrastructure that does not fail

These include:

International air seat capacity.

Internal ransport system

Hotels and restaurants of quality

Entertainment and recreational avenues

Shopping and communication facilities
Well-preserved monuments with tourist amenities

VWY WY VWY

Basic ameniltics like drinking water, tailets, refreshment centres etc. at the tourist
sites

The national policy, therefore, will work towards creating such a tourism product to the maximum
extent possible.

5.3 The Respansibifity: A Multidimensional Actinily

Tourism consists of several goods and services consumed by the tourists at their places of visit. These
are provided by a multitude of establishments and agencies [unctioning at various levels. Tourists also
have to come in contact with various government agencies and a number of infrasrtuctural lacilities are

being provided by them.

The development of tourism, therefore, can not be the responsibility of any single agency. It is alsa not
possible to have any artificial demarcation of responsibilities between the Central and State governments
a3 most of the delivery systems are primarily within the control of state/UT governments. The focus af
national policy, therefore, will be to develop tourism as a common endeavor of al] the agendies vitally
concerned with it at the Central and State levels, public sector undertakings and the private sector.

5.4 Co-ordination and Synergy

The infrastructure for tourism consists of not only the on-site facilities like hotels, restaurants,
entertainment facilities, etc; but also includes all forms of transport and communications infrastructure
and basic amenities. The provisions of an integrated system of physical infrastructure including air, rail,
road and water transport facilities, communication systems and basic amenities like electricity, water

supply, drainage and solid waste disposal systems is a prerequisite for the development of tourism in any
area identilied for the same.

All the departments/agencies involved in infrastructure development have to, therelore, adopt a joint
approach and establish synergy in the development of infrastructure for tourism. Steps will b taken to
cusure the necessary linkages and synergies in the policies and programmes of all such

departmcnts/agcncies by establishing ellective co-ordination miechanisms at Central, state and district
levels.

5.5 The Apfroach and Public Participation

The tourism policy of 1982 envisaged a selective approach based on travel circuit concept in the
provision of tourism infrastructure to achieve intensive development of selected centres. The National
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Action Plan for Tourism 1992 also reiterated the need for such a policy to achieve significant impact on
infrastructural development with the limited resources available.  These policies, however, did no:
succeed in view of persistent demands lor several small projects 1o micet the nceds of datuestic tourist in
almost every place of tourist interest. Even the government of India essentially {ollowed a scheme
approach nstead of area apoaroach in providing financial assistance for the development of tourisn;
infrastructure. The approach for the future development of tourism has to, theretore, take into account
both the nzeds for sclective development and the demands of 2 wide cross section of domestic tourists.
It will be the policy of government to encourage people's_ participation in tourism developnient
including Panchayati Raj institutions, local bodies, co-operatives, non-governmental organisations anc
enterprising local youth 1o create public awareness and ta achieve a wider spread of 1ourist facilities.
However, locused attention will be given for 1he integrated devclopmem ol identitied centres with well
directed public participation.

5.6 The Chowe

International tourist traffic to the country is largely conflincd to cortain selected centres and destination:
at present. Therc is also a fair level of scasonality in tourist arrivals, As a result there is a good dcal of
congcstidn and scarcity of faalities in some of these centres during peak seasons.  The tourist eraflic 1o
some of the centres have even exceeded the carrying capacity with the attendant prohluua ol
environmental degradation.

It has, thercfore, become necessary to go beyond the beaten tracks and to facilitate direct visit of tourists
to new destinations. However, the choice ol such new desunations lor developnient will have to be
based on their intrmsic attractions, potential for development and 1he carrying capacity as well as
availability of resources. Steps will be taken to identily such destinations and work towards their
intcgrated deveiopmcm with the involverment of all the infrastructural departments, state governments
and the private sector and to facilitate direct and easy access to those place: from imernational
destinations.

3.7 Forms gf Tourism

The, main strength of Indian tourism at present is it’s culural atiractions, particularly the large number
of monuments and archaeological remains scatiered through out the country, its arl and artifacts and
colourlul lairs and festivals, The country is also endewed with a number af other tourist attractions and
options including beach tourism; forests, wild life and landscapes for eco-tourism; river and mountain
peaks for adventure tourism; technological parks and science musecums for science tourism; centres oi
pilgrimage for spiritual tourism; heritage trains and hotels for heritage tourism; etc. The tradition of
Indian system of medicine and its curative and preventive effects are, well known the waorld over. Yoga,
Ayurveda and other forms of natural health resorts have thus become unique 1ourist attractions ol the
country. There arc also facilities for conference and convention tourism and shopping tours.

It will be the aim of the Tourist Policy to diversily the tourism products in such a way that it
supplements the main stream ol cultural tourism. It would also be ensured that the appropriate lorm of
tourism hased on specilic features of attraction and ecological considerations is deve]oped in each
identified area. The development of natural health resorts of Yoga, Ayurveda etc along with spiritual
tourism will be given adequate attention.
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2.4 Levels of Developnent

The prinaipie of sustainable development stipulates that the level of development dees not excecd the
carcving capacity ol the arex. [t witl he the government’s policy to ensure adherence to such limits
through appropriate planning instrunments, guidelines and enabling regulations. '

51 P and Pricate Sector Frotnersiah

A construcuve and mutu.lly beneficial partnership betwcen the public and the private sectors through all
{casible means is an abselute necessity for the sustained growlh ol tourism. Itis; therefore, the pulicy of
the gavernment to develop such a partnership based on mutual wust and appreaiation of the campulsions
of each other.

5. 10 Role of the Government

Tourism i a multi-sectoral activity and the industry is aflected by many otner zectors of the national
cconomy. The state has 1o therefcre, ensure inter-goverumental linkages and ca-ordination. It also has
te play a pi\'olal role in tourtsm management and promotion. In particular, the government has to:

Provide public infrastructural [acilities including local planning and zoning arrangements. -
*  Plan tourism development as a part of the overall area developmeat strategy.

*  Create nucleus intrastructure in the initial stages of developacut to demonsteate the potential of the

4read.

* TProvide support [acilitics and facilitation services to privaie enterprises along with appropriate
incentives and land policies, particularly with relerence 10 land owned by government agencics
including the railways.

* Introduce regulatary measures to ensure social, cultural and environmental sustainability.

* Ensurc that the type and scale of tourism development is compatible with the envirenment and
socio-cultural milicu of the area.

®  Ensure that the local community is fully involved and the bencfits of tourism acerue to thew.

»  Facilitate availahility of trained manpower particularly {rom amongst 1he local population jointly
with the industry.

»  Undertake research, prepare master plans, and facilitate Formulation ol marketing strategics.

*  Drganise overseas promotion and marketing jointly with the indusury. A Initiate specitic weasures
to ensure safety and sccurity of 1ourists and efficient facilitation services.

* Facilitate the growth of a dynamic tourism sector.

3.1 { Role of Private Seclor

‘Tourism has emerged as the largest export industry globally and all ever the globe, the private sector has
played a lead role in this growth. The private sector has to consider investment in tourism lrom a Jong
term perspective and ereate the required lacilities including acconunodation, restaurants, entertainment
tacilities, sllopping cumplexcs cte, in areas identilicd for tourisi development. In gcncral, the private
sector has to:

+ Build and manage the required tourist facilities in all the places of tourist mterest.
+ Assume collective responsibility for laying down industry standards, ethics and fair practices.
+Ensure preservation and protection of tourist altractions and give a jead ingreen pracices.
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+Involve the local community in tourism projects and ensure that the benelits ol tourisin accre 0o
themin righit measure.

+ Undertake industry traimng and imanpower devclopment to achieve excellence in quality L{)t‘ SCIYices,

+Participate in the preparanon of investment guidelines and marketing strategies and assist in database
creation and research.

+ Facilitate saferv and security of taurists,

+ Endeavor ta pramote tourisn on a sustained and long-lcrm perspective.

5. 12 Faciliiation Seriaces

Taurists have 10 pass through several government agencies so as to meet the requirenients under various
laws. These include obtaining visas, undergoing immigration checks, obtaining permits to visit certain
areas, payment of fees for certain facilities ctc. The endeavour of the government would be to improve
efliciency in providing such facilitation services and make ravel a pleasant exprrience.

5. 13 Foreign [nvestments and fncentives

Ia view of large investment requirements in the tourism sector and the need for maintaining high quality
standards in services, hotcls and tourism related industries will continue to be in the priority list of
industries for foreign inveéstment.

Further, in order to offset the specific constraints of tourism industry and to put in place the required
infrastructure as quickly as possible, particularly in less developed areas, appropriate incentive schemes
would be considered. It would also be the endeavour of the government to put in place uniform taxation
and land policies related to tourism sector in all the states and Union Territories.

3. 14 Resources for Development

Development of tourism to the extent desired would invelve heavy investments in infrastructure. The
resources far such investments have to come mostly from private investors, financial institutions and
external borrowing. Financial viability and commercial returns are the guiding factors in such
investments. Very often, it would depend on investments to bridge certain eritical gaps in infrastructure
which by itself may not be commercially remunerative. Special funds have to be, thereflore, created for
such investments. It would thus be the policy of the government to facilitate larger flow of tunds to
tourism infrastructure and to create a Tourism Development Fund to bridge critical infrastructure gaps.

2. 15 Regons of Special Tnterest

The seven states of the northeast with beautiful Jandscapes, lush green forests, exotic wildlife, unique
forms of art and culture and affable tribal sorieties have hitherte paor infrastructure. These states, along
with other states in the Himalayan region like Sikkim, olTer enormous potential for the development of
ecotourism. Stmilarly, the islands of Andaman and Nicabar as well as Lakshadweep are ideal for
sustainable development of island tourism. 1t is also- important to revive and strengthen tourism
industry in Jammu and Kashmir to accelerate the ecanomic growth of the state. The government would
therefore, initiate and support special programmes and schemes for the development of tourism in these
regions with a view to achieve overall economic development of the region, and as part ol the overall
strategy of removing regional inbalances.
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2.106 Conrvrsation and Develofnnent

Tourism development needs 1o be propesly guided and regulated te avoid adverse impact an i natural
environment and cultural heritage which constitute the tourism attraction. Despeilation of natural
environmelnt, archaeologica] monuments, beaches, mountains and places of natural beauty; disruption
tiic ecasystem of environwentally sensitive regions; destruction of traditions in the culturally sensitive
areas; clandestine selling of anuques and vandalism are sume of the possible adverse effects ot
uninaginative and unrcgulated developnent of tourism. A judicious balance, therelore, needs 10 be
maintained between conscrvation and development. The government will continue its poliey of trying
to maintain balance through planning restrictions and by educating the people in appreciating their rich
heritage and by cliaiting their co-operation in preserving aad protecung it

.17 Adoption af New Technologies

There have been revolutionary changes in the computer and communication techsologies and other
rclevant sectors which are still changing. Such technologics have helped sharing of information globally
to the advantage of all. Efforts will be made to adopt these technological advances in the tourism sector
10 provide hetter facilities to tourists and to market the tourism praduct, to the benefit of all concerned.

518 Strive torwenrds Foxcellence

Tourism being a service industry, it is necessary to enhance its service efliciency. The policy, therefore,
will he to strive towards excellence by introducing prolessionalism through training and retaining ol
human resources and providing micmorable visitor experience o both domestic and imernational
tourists.

6. THE ACTION PLAN

The broad action plan for the implemicntation of the policies and to achieve the objectives weuld consist
ol the following broad activity streams.

#  Strengthening of institutional setup and organisational structure.

» Crealion of awarcncss about econamic and sacial benelits of tourism and ensuring publc
participation in its development.

> Providing the requisite constitutional recognition and the regulatury mechanisms to cnsure it
sustained growth.

» Ensuring accelerated inirastruciure and product development.

# Pursuing sustained human resource development to achicve professionalisim and excellence in
services.

» Ensuring synergy and cost eflectiveness in touriam promotion and marketing.

Strengthening international co-operaton through multilatesal and bilateral agreements.

v v

Guiding the developmcnt procuss through market research and technolegical innovarions.

The details of specific activities proposcd to be taken up under cach af the activity streams are listed in
the lollowing paragraphs.
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6.1 Instyutional set wp wid Organssationad Structire

The Depzrtment of tourism will be re-organised and strengthened on a more luncyonal basi: anc
with adequate administrative and financial autenomy to enable it to perforni its multifarious
activities prafessionally and efliciently.

The Board of Tourism Indusiry and Trade will be restructured to make it an effectve forum for co-
ordination with other departinents, state governments and the industry.

A Paryatan Bhawan will be set up in Delhi to house the Department o Tourism and the information
oftices of the state/union terv:tory gavernments.

6.2 Creation of Awaseness and Public Participation

Creating public awareness about economic and sacial benefits of tourism amongst administrators,
planners and the masscs Uwough seminass, workshops, presentations etc. N

Launchjng of campaigns through local bodies, non governmental organisations, youth cenves eic, to
create awareness about the traditions of Indian hospitality and the importance of providing an
assurance of safety and security to tourists 50 as 1o contral touting, extortion and harassiment to
lourists. .
Organi'sing quiz programmes, youth packages and other events 1o spread the message of tourism.
EnEouraging Panchayati Raj Institutions, Local bodies, reiigious trusts co-operatives, and other
community level institutions to take up tourismi promotion activities through the general rural
development and employment generation prograimes and specific rural tourism develapment
schemes. ' ‘

Launching entreprencurship development and self-employment programmes o involve the
¢ducated yauth in providing various tourist facilities and services and thereby creating employment
Dpporlunities.

6.3 Constitutwonal Recognition and Regulatory Mechanism

Attempting to provide the requisite constitutional recognition to tourism by including it in the
concurrent list of the constitution,

Providing a legal framework through appropriate legislation [or ensuring social, cultwral and
environmental sustainability of tourism development and protecting the tourists.

Evolving specific policies and guidelines for the development of specific forms of rourism like
ecotourizm, adventure tourism, etc.

Providing an institutional mechanism to deal with the complaints received [rom tourists and the
industry so as tn create a better security perception amongst actual and potential visitors.

6.4 Infrastructure and Product Development

Providing the requisite priority and enhancing the plan allocation for the devclopment of tourism
infrastructure and producl improvcmcnl.

Giving guidancc and [inancial assistance 1o state/union territory governments for preparing tourism
master plans, idenlilving tourism resources, prioritising development circuits and projects and
specifying the most suitable forms of rourism.

Continuing to provide financial assistance to the stae/ union territory governments for
infrastructure and product development,

Ensuring co-ordination with other infrastruciural departments through appropriate insihtional
mechanisins to achieve synergy in tourism infrastructure development.
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Implementing integrated/ intensive development of tourist destinations (Tor exaninle: Agqra, Ajner,
Ajanta, Ellora, Sunderbans, elc.) after assessing the carrying capacity, local aspirauons and the

. N - !
benefits likely accrue to the comumunity.

s

=

- Settng up a "tourism development fund' to bridge critical infrastructural gaps.

- Encouraging the private secior to create infrastructural facilities by creaung an enabling
environment including appropriate incentives.

> Improving accessibility and promoting direct arrivals to the destinations of interest.

» ‘Providing the required assistance and facilitation services to both domestic and loreign investors for
setting up tourism projects.  Efferts would also be made to set up single window clearance
mechanisms and to ensure uniform taxation and land pelicies in each of e state/union territories.

» Providing signage at important tourist centres for the guidance of tourists.

> Improving the efliciency of tourist facilitaton services by cocrdinating with all the concerned
agencies, adopting technological solutions and imparting training to functionaries at the cutting <dge
level like customs and immigration officials, taxi drivers and porters, guide: ete.

P Focusing on the development of ecotourism in the northesst and other Himalayan states along with
Andaman and Nicobar and Lakshadweep Islands and reestablishment of tourism mdustey in Jammu
and Kashmir. _

> Developing the places of pilgrimage by providing the requisite intrastructural facilities with a view
to promate dontestic and international pilgrim tourisim.

e Improving tourist facilities at Boddhist monuments to promote cultural tourism.

# Developing the special tourisny areas on an integrated and phased manner to promote holiday
tourism.

» Diversifying the 1ourism product to make India a unique multi-attraction teurism destination which
can meet the needs af all forms of 1ourism particularly rural tourism, ecotoaurism, adventure
tourism, incenlive tourism, conference and canvention tourism, etc.

> Developing natural health resorts of yoga, ayurveda, etc as unique tourism products of India.

% Setting up 'Paryatan Bhawan' at Delhi as one stop tourist reception centre to cater to various needs
of travellers, foreign as well as domiestic, and offer air and train reservations, money changing
counters and information about all tourist centres.

6.5 Hiuman Resource Developinent

#  Strengthening the insiitutional set-up for human resource development and improving the standards
ol training in private institutes through accreditation and quality’ control. It will include the setting
up of an advanced institute af hotel management and a culinary institute apart from strengthening
the exisung training infrastructure.

» Setting up a National Tourism Documentation Centre equipped with modern technology systems to
function as a repository of research ﬁndings and publications on tourisn.

> [nvolving the tourism industry in human resource development activities and encouraging 1them to
set-up independent training facilities.

#  Streaming and strengthening of guide training and training of other grass root level workers.

0.6 Tourism Promotion and Marketing

»  Achieving effective co-ordinatian and synergy with other departments, agencies and the private
sector in tourism promotion and marketing

P Identifying potential tourism markets and segments and adopting locusied miarketing sirate
based on research, o niake promoticnal and marketing eflorts cost efiective.
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Enhancing the image of [adia as 5 fascinating multi-attraction anc destination with rich culiural

6.7 Intemational Co-operation

6.8 Market Reseusch and Technology Absorption

7 SHORT TERM PLAN

heritage and a vibrant sogiety.

> Ol)scrvlng 1999-2000 as visit India year,

#  Organising 'India Tourism Week' and a ‘Travel Expo’ every year to make it the biggest travel show
in the sguth Asia region.

P Develaping a Millennium Malyatra Package and youth packages,

#  Organising a Golden Age Quiz contest, multi-location cultural programmes and distribution of
national llags in villages during [ndian independence celebrations.

#  Organising Buddha Mahotsav with international seminars and exhibitions at Sarnath/ Bodhuaya,

P Organising photo exhibitions and creation of a photo library, o

» Launching of a multimedia CD-ROM on Indian tourism.

#  Strengthening international co-aperation in tourism promotion and investment thraugh multilateral
and bilateral agreements.

> Ersuring active participation in the activities of international agendies, industry associations, etc on
matter‘: re]atmq ta tourism deve]opment

»  Swengthening the statistical miachinery, revorting systems, research and database on tourism to
measure the economic and social benefits of tourism, identily potentia) tourist destinations for
integrated  development, formwulate marketing  strategies and monitor the progress of
implcmcntation and impact of various Programmcs and projects.

» Achieving Progressive computerisation and adoption of infarmation technalogy, in providing
information, marketing and management.

» The Short Term Plan consists of the activities in the Action Plan which are proposed to be
implemiented within a period of about one year. These are:

> Restructuring of the "Board of Tourism Industry and Trade'.

»  Starting the construction of Bharat Paryatan Bhawan.

#  Launching a campaign for creating awareness about socio-economic importance of tourisin

> Launching a campaign to clean-up the enviroament of T'aj Mahal.

> Setting up a 'Tourism Development Fund’ to bridge eritical infrastructural gaps.

> Co-ordinating with the Ministry aof Urban Affairs to make available land for hotels by the land
owning agencies.

> Continue to pursue provision of appropriate incentives and tax benefits for mvestment in tourism
infrastructure. :

> Improving signage at tourist centres and providing internationally recognised signage at important
tourist places.

> Improving airport lacilitation services, to start with, in one or lwo metro city international airports.

»  Encouraging tourisni in the northeast by pramoting packages.

» Develop‘i'ng important places of pilgrimage.

- Improving tourist facilities at Buddhist monuments.
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Observing 1999-2000 as "Visit India Year” which will melude among athers. the Khajuraio
Mifleniun;. )

7 Developing a nullennium Mahayatra package and youth packages. .

# Orpanising a golden age quiz context, multi-location cultural programmes anrd distribution of
national flags in \’i“ag(:s during go|den jubilee year of India's indepcndencc

#  Organising Buddha Mahotsav with international seminars and exhibitions at Sarnath /Bodhgava,

~  Organising photo exhibition and creation of a photo library.

# Launch a muhimedia CD-ROM on Indian tourism.

8§ COROLLARY

Tourizm is the world’s lar_gc:;l export industry accounting tor about eight per vent of the to1al worid
export and morc than 30 per cent of international trade in zervices. Indian tourism is the second largest
foreign exchange earner of the cauntry and during 1997-98 estimated foreign exchange earn from
tourism is Rs 11,032 crore. [t has the highest employment potential compare to other sectors,

Realising the importance of tourism for the integrated and sustamable economic development of the
country, the new government has taken following initiatives: )

The new governmenl has sct up a canunittee of group of ministers to examune and recommend various
steps for the development and promotion of tourism in the country.

For co-ordination and implementation of the recommendations wmade by the group of nnisters, a
committee of secretaries is being constituted.,

For the, first time, the new government has increased the budget allocation of Ministry of Tourisim from
Rs 100 crore to Rs 160 crore.

Revognising the importance of tourism, the government accorded the stacus of full-fledged ministry to
the Ministry of Toucism. [t will certainly give further impetus to the activities of the Ministry of
Tourism.

The formulation of new tourism Policy of the Ministry of Tourisn is get another step 10 aceclerate 1ts
growth and get maximum beactits {rom tourism for social change and economic developmen.

The thrust arcas for tourism development are:
Indigenous and natural health tourism
Rural and village tourism

Pilgrim taurism

Adventure tourism

Heritage tourisim

yuouyyguy

Youth and senior citizens packages

After the economic liberalisation in 1991, policies were changed i each and cevery area but no cfforts
were made to review the Tourism Policy which was formulated in 1982, The development pulicies of
no sector can remain static and unrelated to ihe broad national perspectives. In this cantext, the new
government feels that it is an oppurtine time to formulate 3 new tourism policy on the comparative
zdvantages, which India has in its diverse tourism products.
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SALIENT FEATURES OF THE POLICY

v Creating awarengss amongst all sections of society about the socio-cconomic bencfits |r0 tourisny and
about the importance of extending warm and cordial welcome to ouriss. [t would be the aim 10
create public awareness about cconomic and social benefits of tourism amongst administrators,
planners and the masses through seminars, warkshops, presentations ete.  Also, launching of
campaigns through local bodies, NGOs, youth centres ete. 1o create awareness about the traditions
of Indian hospitality and the importance of providing an assurance of salety and sccurity to tourixts.

v Providing a national focus for the develapment of tourism.

v Diversification of tourism product and its development as a part of overall area development and
removal of regional imbalances. The aim of the Tourizm Policy would be to diversily the tourism
products in such a way that it supplements the main stream of cultucal tourism. It wauld be ensured
that the appropriate form of tourism based on specific fcatures of attractions and ecological
considerations is developed in eadli identified area. The development of natural iealth resorts of
Yoga, Ayurveda etc, along with spiritual tocrism is the main focus of the Tourism Policy. The
various forms ol tourism, rural tourism, pilgrim tourisi eic, are being |1r0motcd.

e Providing for people participation in the development and distrihution of benelits of tourism.

v The policy of 1he govermment would be to encourage people’s participation in tourism
development, including Panchayati Raj institutions, local bodies, co-operatives, non-governmental
organisations and enterprising local youth to areate public awareness and to achieve a wider spread
of tourist facilities. The attention will be given for the integrated development of identified centres
with directed public participation.

v Creating awareness about promotion of eco-tourism and preservation of national environment and
heritage.

¥ The government will continue its policy of trying to maintain balance through planning restrictions
and by educating people in appreciating their rich heritage and by eliciting their co-operation in
preserving and protecting it.

¥ Facilitating the development ol a dynamic private sector in tourism industry.

< Since tourism has emerged as the largest export agency globally and all over the globe, the private
seclor has played the lead role, the private sector has ta consider investment in tourism from a long
term  perspective and create the required faclities including accommodation, restausants,
entertainment facilities, shopping complexes etc, in the areas identitied for tourism development.

¥ Co-ordinating the cilorts of different government departments and agencics in making lndia a
tourism friendly country, and in providing the required inlrastructure.

4 The Group of Ministers on Taurism Industry and Trade has been constituted lor have in tormal
consultations in regard to substantial improvements in wfrastructural facilities and (o ensure synergy
in development cfforts.
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Ensurl’ng easy international access to India, enhaucing carrying capacily and improving the quality of
services,
]
The Ministry would concentrale on improving accessibility and promoting dircct arrivals to the
destinations ol interest and also 10 improve upon the existing lacilitics.

Facilitating domestic tourism by promoting amenitics and facilities for budget tourizts.

The Ministry of Tourism has identified a pumber of Pilgrim centres m 15 states for the developiment
of infrastructure to cater to the needs of domestic tourists, Emphasis is also being laid to provide
amenitics to the tourists at all important tourist centres a.l over the country. The financial assistance
provided to the state governments for tourism infrastructure bastcally caters 1o the needs of budget
tourists.

Integrated development of identilied tourist destinations with the employment of all the
infrastructural departments/state government and the private sector.

Development of tourism in the Northeast, the Himalayan region, jammu & Kashmir and lslands of
Andaman & Nicobar and Lakshadwcep, as part of over all strategy of economic development to the

Tegion.

The government would initiate and suppart spen’a| programmes and schiemes tor the dcvc]opmcnt
of the region, and as part of the over strategy of remaving regianal imbalanccs.

Objectives of new tourism policies are:

»
-
»
L4
»

»

Teurism as a unilying torce for better understanding.

Tourizn as a force to bring preater hational integration and cohesion.

Ta provide employment oppertumities to the youth of the country

Balanced development of backward and weaker sections of the society and as a tool in terms of
faster economic growth,

Tourism as a force for the preservation and enrichment of india’s cultural and heritage which
include mountains various art forms, handicrafts, folk dances, traditional fairs, and festivals, cuisine's
atc.

Prescrvation and potential of natural resources, environment emlogy and heritage

Kerala - Exploring Fature Frontiers in Tourisn Development



Kerala Tourism Policy 1997

INTRODUCTION

Tourism today is an economic activity of immense global importance. Perhaps there is hardly any other
field of activily where so many people are involved dircctly or indirectly. Needless to say, tourisms has
found a niche for itsell as a very effective instrunient for generating employment, earmng foreign
exchange and thereby facilinating overall development.

Economic diversitication and technological improvement create a conducive climate for tourism
development, which in turn hoosts economic growti. In this era of globalisation we can say with
confidence that tourism will grow at a very [ast pace in the decades to come. South India and Sauth East
Asia are gearing up to achieve spectacular progress in his field owing to a number of encouraging
factors. India with her vast historical and cultural heritage can definitely be expecied to achieve a major
grawth in the tourism sector wita the international tourist arrivals crossing the 5 million mark by the
turn of the century. At present anly less than 20 lakhis tourists visit India annually. When compared to
international 1ourist traflic, this isa very small share, t'onsidering India's gcographwai divershy and area.
Liberalisation has brought Indian cconomy much closer to the international economic scene creating the
right hackdrop far the growth of tourism. It is liberalisation rather than controls that create a proper
atmosphere for the-growlh of tourism. We cannot afford to overlook the capacity of tourism tg
generate employment. We should also be able to take maximum advantage of the possibilities of tourism
apely described as invisible export to bring in foreign exchange.

It is in a country of diversities like India, each state has its own attractions in abundance to develop
tourism. But it is necessary for each state to move forward with clear aims and programmes to help
India realise its tourism pou:ntial to the fullest. It is in this context that the tourism policy of Kerala has
10 he viewed and evaluated.

‘The main aim of the Touwrism policy is to serve as a guiding force to make maximum use ot Kerala's
tourism potential and alsa to make an ideal installment for social and economic growth. This policy is
intended to provide clear vision and direction for programmes to be organised in order ca help realise
the growth of annual internatonal tourist traflic from 1 lakh 10 § lakh and annual domestic tourism
wrallic from 10 lakh to 50 lakh in the next five years.

TOURISM IN KERALA; POSSIBILITIES AND PROBLEMS

A physical quality of life cumparable 1o developed nations, a population fully literate in so richly green a
land, are factors that help transform Kerala into an important tourist state in India, In fact these are the
special features that make Kerala endearing 1o tourists from aftluent nations.

Nowhere in India can a tourist experience such gcographical diversity within the smallest area possible.
Beaches, backwaters, wildlife sanciuaries, evergreen forests and the diverse flora and fauna make Kerala
quite distinct from other states of India. The moderate climate and the vich art and culwre are also
positive factors. A bappy co-existence of tradition and modernity, the native calour and character of our
Festivals and the uniqueness ol the backwaters are the other face:s that help Toster 1ourism
developaent.
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Ahhough we lhave such varied factors o [acilitate tourisi, we have to admit that there are constramts
for its overall and many sided growth. The high density of population, consequent non availalulity of
land, lack ol professional waining and distance from the imxportant cities of India are all critical pegative
aspects

As far as Kerala 15 concerned, tourism is a relatively new sphicre of activity. Those inhibitors of anv
development in its initial stages affect tourism deveiopment acuvities also. It is enly very recently that
tourism has been acclawned as an inportant economic activity. Preasely for this reason we (ind many
lop-sided views amang some segnients of the public. Despite these constraints our achievements so far
are by na means negligible.

[t has been possible to draw considerable attendon to Kerala as a destination due to our ellorts in the
past few years and also to atract large number of investors and entrepreneurs 1o the state, especially in
the field of tourism. It has also been possible to make our marketing sirategy better and more extensive
on the naticnal and international tronts. Our participation in mterpational tourism lairs - in spite of
financial constraints - has helped create tremendous interest in Kerala as a tourist destination.

New accomiedation lacilitics have been zet up in varioajls part of the state during the last decade. It is a
matter of pride that substantal amenitics like new yathri nivascs, hotels, beach rcasons, waterside
amenitics, lorest lodges, luxury cruisers and tourist coaches have been provided with a considerable
assistance from the Govt. of India. The activities of KTDC have also become better and extensive during
this period. It has to be acknowledged of course, that all the needs ol the touris sector cannot be
catered 1o by the government alone. Constructive co-operation with Lhe private sector is inevitable.
Joint ventures by KTDC and its subsidiary unit- Tourist Resorts Kerala, with reputed hotel chains have
already been initiated. These joint ventures will help rectify the dearth in high quality hotels and at the
same lime help attract new hotel groups to Kerala.

In order to encourage small-scale entreprencurs, Kerala declared tourism as an industry as early as
1986 and announced considerable voncessions and incentives. Cancessions have also been declared lor
construction ol hotels and preparation of publicity material of international standards by private
entreprencurs. Awards of excellence have also been initiated for tour operations and hotels.

In order that the employment opportunities in this field are fully exploited, it is necessary Lo have
trained and professional manpower. The Kerala Institate of Tourism and Travel Studies (KITTS) was
started in 1988 with this aim. There is also the Institute ol Hotel Management and Catering Technology
(!HMCT) under the auspices of the Ministry of Tourism, Government of India at Kovalwm. These
mstitutions along with sinilar ones in the private sector supply trained manpower 1o the Travel and
Hotel Industry. In addition to the traditional festivals of Kerala, new boat races, The Great Elephant
March, the Nishangadhi dancc festival ctc, have been specially organised during the tourist scason to suit
the convenience of the tourists. [t must be mentioned here that all these have tremendaus promotional
value.

It i true that unplanied development of certain destinations and dearth ol hotel chains of international
standards do pose problems and deficiencics. But now Kera has been able 10 overcome these
limitations to a great extent,

The develonnent oriented approach seen in publicity and marketing, the development of inlrastructure
and transportation {acilitics especially airports, promotion of new destinations and the encouragement
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given Lo dhe private sector will all go a long way in beginning a new chapter in the growth ol towiso.

The planned and integrated development of the Bekal area will certainly create a sea change i the
tourism map ¢l Kerala. When a toorist resort ot international standards comes into bunu here, tiw
Calicut- Kasargode belt will get the benefit of a number of projects, big and small.

In order to lully realise Kerala's tourtsm potential 1t is nceessary that the investnent from the
Government and Privaic Sectors are increased, tourism ]noduct» made better and human resources
developed more eﬂ1c1entlv

Our aim now s to ensure an international arrival of tive lakh tourists by 2000 AD. To achicve this it is
wmperative that we have a clear direction and a jpolicy oriented approach. The public sector will be
swrengthened and mare joint ventures will be started. Maximum encouragement will also be given to the
private sector. At the same time we have to he on constant vigil against the undesirable side-clTects of
tourisni. The aim of this tourism policy is the creation of 3 healthy and conducive climaie ta achieve
these ubjtctivcs.

TOURISM POLICY: GENERAL FEATURES AND APPROACH

The n1ain aim ol the Tourism Policy is to give a clear directon and guidance for the various activities and
programmes to be drawn up for the efiective and successive development ol tourism. The policy should
be able to provide various concessions aad incentives 10 entrepreneurs in tourism relfated activities.

A Tourism Policy drawn up with the above objecive will have 10 concentrate on the development of
four major seclors '

{a) Infrastructure (b) Tourism Preduct

(c) Human Resource (d) Marketing

INFRASTRUCTURE DEVELOPMENT

For an appropriate development of tourism, there necessarily has to be large seale development in
infrastructure which necessitate large scale investment. Investment by the Government as well as the
private sector will have to be stepped up.

It is a hassle free and friendly atmosphere that facilitate investiment decision. As far as huge investmenis
are concerned, subsidies and insutlicient incentives arc quite irrelevant. The Government will take steps
1o create an investment friendly atmosphere and also to generate conlidence and faith in NRIs and other
investors lor investment in the tourism sector,

Tourism Investment Agency will come into being soon. This will act as a bridge between the investors
and other institutions in geting land, electricity, communication and other infrastructure facilities. It
will also assist in getting and clearing the pre-investment formalities within a specified time frame. In
short, this will he a special arrangemient to by-pass the wraditional red tape.

Usually there is a delay in (urnishing all the inlormation nceded by investors which leaves many potential
mvestors disappointed. Uhus all tourist destinations within the state will be surveyed and action plans
prepared. Arcangements will be made to furnish a complete destination information package to every
potential investor. This package would contain all details such as the present infrastruciure, the
extent and price ol land owned by the Government as well as by private parties, statislics regarding the
present inflow of 1ourists and mvestment possibilities. This will help not only speed up investment
decision? but also plan the right prejects that are environment Iriendly lor a destination.
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It should, be possible to protect traditional heritage buildings and Tharavadus wud e them s
accammodation fzcilities for the wurizts in addition to the Imritag:‘ hetel scheme by 1he Government.
The State Gavernment-will set up a heritage home protection scheme e provide incennive 1o peaple
who conie farward to canvert these traditional homes as accommodation lor ourists. T'hs wll help
preserve che traditional architectural styles and also increase accommiodation facilities.

In addition to the tourist circuits rccogniscd IJ}' the Government of India, places with tourism potennial
will he declared as special tourism schemes and special tourism areas. Special incentives and subsiches
will be given to entrepreneurs 1o invest in these areas. This pattern of devt]upmcnt will help the
balanced growth of taurism. There will be new arrangements 1o co-ordinate the activities ol the various

departments in these schemes. Such schemes proposed are Calicut-Kasargode and Quilon-Aleppey
waterways.

The destination Kerala programme intended for the wholesame development ol destinations by
integrating the activitics of various departments will be impleniented to these centres also. In order to
implement this efTectively and alsv (o ensure local level participation, local co-ordination committees
will be [ormed. District level ofTicers and spedal representatives will be members ol this commitiees.

The absence of an intcgratcd activity bas adversely atected the hc.ll(h)r growth ol international tourist
centres like Kovalar. A development agency will be constituted Jor Kovalam and this will be used as an
effective instrument for integrated development. If lound eflective this will be extended (o other major
destinations also.

The undulating landscape of Kerala increases the ime needed 10 1ravel from one destination 1o another.
This is certainly an impediment lor covering more places lor a tourist who comes to Kerala only for a
few days. To overcome this dilficulty it has been decided to start a helicopter service connecting
inaccessible and diflicult areas. The government will take the lead in the matter. Private investment will
be encouraged and il necessary, the government may go lor joint venture also. Luxury caaches are
indispensable far taurisin industry. Dearth of adequate number of these coaches has been badly felt (or
quite some time. These taurist luxury coaches are now considered only as contract carriages. The
unexpected hike in the tax rates adverzely alfect the tour operators who sign contracts with their forcign
counterparts in advance on the basis of the then prevailing rates.  Steps will be taken to bring  about
necessary <langes in the ]cgislation 10 bring tourist coaches under a separale category.

The Government will take up innovative schemes 10 promote the backwaters ol Kerala as a umque
tourism product end also ta make use of the maximum tourism potential and assistance will be provided
free of cost and a subsidv of 25% will be given to all schemes related to the product in these sectors.
These include setting up of house boats, tHoating cottages, and special boat races. In short a special
backwater tourism plan will be drawn up for implementation Government will go i for foreign
collaboration in areas where there is no local expertise and where there is such a need in the field of
tourism marketing. Deliberate and conscious efTorts will also be taken up to protect investment in
tourism. The availability of technical assistance from foreign agencics will be examined and will be
utilised wherever necessary.
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TOURISM PRODUCT DEVELOPMENT

The needs of the tourism industey are specialised. Local expertise should be dovetailed 10 mternational
tastes for the right product. A cancealed, deliberate eftfort will be made ta preserve the Iindi\'idu.lalit).r of
the handigralt traditions and art forus, Financizl assistance will be oltered to revive and sustain lorgotten
traditions and dying skills. Attempt to cffectively market the products of such skills will also be assisted.
Traditional designs if unscientific cannot survive in the market, government will make available new
designs 1o he]]) in these vases. Speciglised training and stipends will be made availalle Tor such
crafismen. Better designing and packaging will help tourism preducts 10 a great extent.

The government will take immediate steps to fill in the lacuna in the field of high quality mementos with
exclusive Kerala flavour, working in tandem with the National lnstitute of Design, souvenirs ol
international standards will be created. A 15 % subsidy will be made available to

such souvenir shops.

Agencies that develop innovative tourism packages highlighting little known historical moenuments and
architecture will receive help from the government in popularising them.

A self employment scheme has been launched in the tourism sector together with the Kerala”Financial
Corporation.

This will be expanded to include meore tourism schemes. Details regarding feasible projects will he
prepared and made available for the investors. A consortium of financial institutions and banks will
be formed to assist this employment scheme. The government will lay siresz on ercating emplayment
through the development of tourisin.

The Tourism Registration Act will be strictly enforced. This Act will serve 1o inculcate an added
sense of responsibility among dhe trade and an increased leeling ol security among the tourists.

Arche’ological and historical monuments play a major role in enhancing the tourist's experience of our
land. The Department of Tourism will preserve and protect monuments that have not yet been 1aken
up by the Archeological Survey of India or by the Archeological Department of the State. It has to be
remembered that Archeological preservation and the development of tourism are pot miuually
exclusive processes.

There is an indivisible bond that links native festivals with tourism developiment. Traditional lestivals
will be given an added promaotional thrust without interfering with their character in any way. But
religions festivals and tourism needs are not necessarily comipatible. It is in this context that special
tourism fairs and festivals have been organised. Apart from The Great Elc])hant March, 'Nishagandhi'
dance festival, a Heritage Fair- which highlights the ancient culture of Kerala - will be held annually.

Kerala's water carnivals arc legendary. The Government will encnurage and acuvely sapport the
organisers of boat races. A festival calendar indicating the dotes of the major festivals till the wurn of the
century will be published in advance.

HUMAN RESOURCE DEVELOPMENT

it is interpersonal relations that really form the basis of tourism. Precisely for the same reason, sufTiciem
emphasis has been lad on human resources development while wrying 1o develnp the tourism

inlrastructure and |1r0ducl.~i.
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The two kev institutions in Kerala, now in the forelront for wraining personnel Jor 1he tourism ndustry
are KITTS (hera]a Institute of Tourism and Travel Studies) and IHMCT (Institute of Hotel Managcmml
and Catering Technolagy), the farmer under the Government of Kerala, and the lacter ander the
Government of India. In addition to this a Jarge number of institutions have also sprung up in ihe private
sector. While the policy ol the Government is to encourage such institutions, there is a genuine concern
regarding certain basic standards that are to be maintaned. An expert committee will be constituted 1o
evaluate the syllabi and training [acilities provided by such institntions. New aws if lound necessary will
also he introduced for effective control.

The existing personnel ol KTDC and the Vourism department will be given professional training over a
period of time to step up the quality and the standard of services.

A healthy appreach and taal javolvement of the host populauon are the indispcnsahle clements ol
tourism.

Public awareness progranmes regarding the economic and sacial importance of Tourism should be
conducted regularlv. A long termy planning is necessary for this campaign. Fourmm will be madu a
subject of study in schools and colleges.

A ftraining programime for people [rom various walks of life lke cab drivers, customs and inunigration
ollicers, policemen, bus conductors etc whom tourists encounter face to face will be organised. These
awareness training programmes can rid people of some hasic prejudices which often lead to undesirable
behavioural patierns. i

A special training programme will be orgauised for the benelit of tourism enwreprencurs. This will help
increase the awareness regarding the employment opportunities in this Ficld.

The working ambit of Kerala Institute ol Tourism and Travel Studies and its training programme will be
expanded. Graduate and Post Graduate courses in tourism will commence soon. Measures to convert
KITTS inte a national—level toursimy resource centre will also be adopted.

Private estahlishments can also contribute considerably to the lield of Human Resources and
Development. Such organizations will be recognised and encouraged. Keeping in mind the increasing
influx of tourists and the vital importance of trained guides and interpreters, “he government will adopt
an approach that recognizes privately trained guides and the private training institutions.

MARKET DEVELOPMENT

Tourism marketing is a specialised activity requiring long term planning, market research and analysis
and a clear sense of direction. The main aims of tourism marketing are to step up tourist arvivals, both
domestic and international, and to incrcase the time and money spent by them within the state, while
enabling them ta have a close acquaintance with our life and culture. There has also to be a deliberate
emplhasis on projecting Kerala as a destination for the high quality tourist. We should be able 10 arvive at
a happy compromise between number and quality.

We will [ollow a marketing straregy ainied at the markets with the ‘11ighe:‘.i potential. Westerm Europe is
now the largest market for Kerala. The marketing will therelore be concentrated in Germany, England,
France and ltaly. At the same time we cannot afford to ignore the economically developed nations ol
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East Asia, Scandinavian countries, the United States, Canada and the Gull countiivs. The historic links
that Tauth Alrica and [srael have with India will be used for generating outbound tralffic lrom s
Countrics.

kerala Touristu will make its presence felt in potental arcas thriugh ])m‘licil‘:atiuu o major
international fairs, advertisements and other publicity materials, We will utilise the tourist oliices of the
Governmient ol India abroad Jor promotional purpases to the maximum. At the same time we will also
oller hospitality to wavel writers and lour operator: who concentrate on Kerala.

The new opportunities pravided by the electronic media will be used cllectively for promotion. Spevial
arrangements will be made ta produce and publicise bigh quality documentaries on Kerala Tourism.

The participation and co-operation of the tour operators and hoteliers who concentrate on Kerala are
indispensable for a effective marketing. We will conduct joint promotional ventures with the private
sector, also involving airlines that are interested in Kerala,

An elfecive marketing campaign in the foreign markets will be a very expensive one and can be
successfully managed only with the joint participation ol the government and the private sector. For
this, ¢ joint promotional agency will be setup 1o monitor various agencics. In addition to having the
authority for planning joint promational and marketing ventures, this agency will also create a
marketing (und needed for its implementation.

International conferences and seminars have an important role in the pramotion of lourism. A few
convention complexes-big and small- will be constructed so as to bring in.at least a lew international

<on fe Fenges ann HJ.]I\'.

One of the most important duties of the tourism department is the dissemination of relevant
informaltion at the right ime. While surengthening the existing information centres at Delhi, Bombay,
Madras, new centres will be set up at places like Calcutia, Agra, Goa, Jaipur and Shimla,

A joint promolional strategy by the various southern states in the international market will go a long
way to promeoting South India a5 an important destination. Kerala will take the lead in this venure. This
tourism policy will serve 10 provide a clear guideline lor the growth of the four basic factors lor the
tourism infrastructure developmient, product development, human resources devclopmcul and markey
development.

ACTION PLAN

A comprehensive action plan will be drawn up, enlisting the various activities to be undertaken by
different sectors in order 10 help achieve the target of live lakh domestic tourists Ly 2000AD. An expert
committee will be constituted ta help the government in the eflective uuplementation ol the action
plan. This committee will advise government on the availability of finance from foreign agencies tor
invesument and also on tourism marketing. A state level task lorce will also be constituted with various
representatives from the local tourism trade to help implement the action plan.

VARIOUS AGENCIES

Tourism development will be decentralised as much as possible. The administrative set at the
local/district levels in the form of district tourism promotion councits will be improved upon.



The area of activity of the 1ourism department, Kerala Tourism Develapment Corparation (K10C
Kerala Instnute of Tourism and Travel Studies (KITTS), District Tourism Promotion Councals (D'TPC,
will be clearly defined and demarcated. !
The nodal agency for rourism development planuing, publicity” and marketing will be the tourisn:
department. The departmaent will also be responsible for getting Fnancial and techincal assistance lront
the Government of [ndia and other imternational agencies. In short, te directorate will have the overai
responsibility Jor a whole range of activities like maimaming good liaison with the various private
tourisim agencies within the state, promoting Kerala in the international market, ensuring that incentives
declared by government are publicised and made available to the beneficiaries.

In the mninal stages of 1ourism dcvulopmcm, Kerala Tourism Development Ceorporation was the man
il]slrul]]cl\[ ‘.QI‘ dil’ecl govtrnnlenl iﬂvcstn—lcnt. BL”- L h-!.s NOw I‘JL‘COmc nctcssat')' 10 l'l.‘fll:f\in\‘ ll'll..'. area OI-
operations and the aimz of KTOC in accordance with the healthy investment trends i the private sector.
Today, rather than compete, KTDC and its subsidiary TRKL (Tourism Resorts Kerala Limited) will co-
operate with the private sector and assist in gctting support {rom the government lor :-'lrcugl]lcnmg
tourism investment, [t shall also be the endeavour of KTDC and TRKI 1o step up the standards in 1he
existing establishments, This can be done by collaborating as partners in juint ventures with reputed
hotel chains, by going in for franclusing, by training the personnel, upgrading the facilitics and ather
=uitable step:. .
The District Tourism Promotion Councils have been set up with the district collectors as charperson lor
developnient. These councils will have the freedom to launch developmental schemes, by mobilising
lunds with local support. But is has 10 be ensured that these projects are planned and executed to fit into
the overall pattern of tourism development. In order to ensure ihis, the Disuict Tourism Promotion
Couuncil will be restruciured for more cflective funclioning, implementing schentes in tune with the
overall framework and ensuring local participation. Emplasis will be placed an awareness programines
highlighting the social and economic aspecis of tourism, Awards of excellence will be instituted for
prolessionals who have a direct interaction with the tourists. Financial support and other facilities will
also be made available for training such personnel.

AWARENESS PROGRAMME

Tourism clubs will be organiscd in colleges 10 create an awarchess ol tourism amony the vouth, The
clubs will be instrumental in creating a bealthy and positive attitude towards tourism. They will also
plajr unportant rales in disseminnling infor mation rcgarding cmploymcnr opportunities in tourism
related fields. All these activities will certainly go a long way in building a healthy altitude towards
taurism among the public in general and the youth in l;articu]ar, The Department of Tourismmwill
provide all infrastructural support for the youth to undertake adventuraus trips. New scholarships will
be instituted Jor college students and the youth for pursuing wourtsm related studies,

While spreading the message of sovial and economic benefits ol tourism, the department ol tourism will
also take steps to educate the public regarding he behavioural paitern approach towards tourists At the
same time, the tourists will also he made conscious of cultural values and social behaviour patieris. This
awareness campaign will help inculcate healthy attitudes on the part of the 1ourists as well as the host
population and will result in mutual regard and respect.

Awenpts will be  msde 1o set right the impression that tournsm develapment vuly leads 1w
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environmental degradation and =ocial decay,
At ihie same ume areas where vigl 15 needed will be locked into. On the whole it will be ensured Cia

the lopsided and bigoted thinking of a minority ol the population and their unfounded tears regarding
the uadesirable effects of tourism will not pose obstacles from the socal angle Vor tourism des clopment.

SAFETY AND SECURITY OF TOURISTS

The safety and security of tourists 1z very impoitant and A seasitive factor in nurturing the growth of
tourisin, Being a peaceful state is an extremely favourable lactor for Kerala 10 help achieve the desired
goals in tourism. The government places a high premium on the salety and security of 1he 1ourists. The
services of the tourism police, now ina few places will be extended to more destinations.

The lilfeguard service at Kovalam beach, which has won the appreciation of many a tourist will be
extended to ather beaches and backwaters where necessary. lntensive training programmes will be
orgamsed for the tourism police and lifeguards. Arrangements will be made to enable the 1ourists 1o
bring complaints to the notice of the State taurism department. Suggestions and complaint boxes will be
set up at all hotels. A Public Relations Cell will be set up in the department of tourism to bandle these
complaints and take immediate follow up action. At a later stage such public relations cell will be set up
al important tourist destinations alsa. This public relations cell will be an edective means to ensure that
trivial issues do not escalate into major crises by cvaluating tourist response on a continuous basis. The
governmen: will introduce an Insurance Scheme for Tourists visiting Kerala. Under this novel
scheme, a lourist, even when relicved of his money, important travel documents and tickets, will be
able ta undertake his return journey. There is no denying that this scheme will encourage more and
more tourists 10 visil the state with sell’ confidence and an increased feeling of security and safety.

AREAS TO BE VIGILANT

Unbridled tourism development withaut a clear understanding of the undesirable side-effects is certainly
not to be eucouraged. Appropriate controls and legal protections zre indispensable tor the healtly
development ol tourism. All tendencies that destroy our environment and our social and cultural values
will be discouraged. Necessary laws and regulations to this eftcet will be brought into force.

Construction activities in environmental sensitive arcas will be regulated according to action plans
prepared in advance. It will be ensured that tourism development will not be a dweat to wildlife
sanctuarics and protected forests. Emtrance to protected wildlife sanctuaries will be regulated by
permitling tourists in small groups. A vattern of development that is cco-lriendly and hat will faailitate
the protection and preservaton of environment and hertage will be adopted. The expertise of the forest
and wiidlife departiment and science and technology institutions will be utilised to the maximum extent
for 1ourism development, Tourism will be transiormed into an effective vehicle lor the protection of
archeological buildings and museums. Emphasis will be placed on long preservation af tourist centres
rather than on their short teem develapment.

It will be ensured that buildmg construction rules are strictly observed and that they are not relaxed in
the name of tourism cevelopmen:. Relavarion of environment rules lor tourism projects wilf not be
ailowed. The aim of the governmient will e to insist on the environmental regulations for sustained
tourizm development. Projects that will be a threat 1o natural atteactions like mangrove lorest and other
rare {lora and tauna will not be taken up for tourizm purposes.
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The Government will take care 1o sce that no activity that will be a threat to our traditions either

direetly or indirectly will take place in the name of 1ourism. Any activity shat will injure our sell respect
) ) N

and pose a threat to our vilues and heritage will be discauraged.

The vigil against drug wraflic, sexually transmitted diseases and AIDS will lye strengthencd v the contest
of taurism develapment. In short the policy of he government will be 16 utilise tourizm as an atlective
and active instrumient 1o promote mutual understanding among various culiures, to instill a sense ol
pride in our art and cultural hevitage and to nurture the forces that work Jor the protection ol our
nrchcological buildings and museuns,
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State Tourism Ministers' Conference

1

Guidelines For The Development Of
Ecotourism

1. DEFINITION

The activities of persons travelling 1o and staying in places outside their usual environment for not more
than one consecutive year for leisure, business and other purposes constitute tourism. Such visits for
being with nature to enjoy its enormous creations both biotic anc abiotic, in 2 most environment
friendly manner without any adverse inpact on the ecosystem is porticularly known as ccotourism.
According to the World Tourism Qrganisation (WTO), "tourism that invelves travelling 1o relatively
undisturbed natural areas with the specilied object af studying, admiring and enjoying the scenery and it
wild plants and animals, as well as any existing cultural aspects (both of the past or 1he present) found in
these areas” is defined as eco-tourisrn. Nature tourism (ecotourisim} is distinguished Irom mass taurism
or resort tourism by having-a lower impact on the environment and by requiring less inlrastructure
development. The key elements of ecotourism include a natural environment as the prime atiraction,
an optimum number of environment friendly visitor's activities, which do not have any serious impact
on the ecosysiem and the positive involvement of the local comumunity in maintaining the ecclagical
balance. Ecotourism can take many [orms and magnitudes. For example, lorget onesellin a beautiful
natural forest or landscape; watching of animals, birds and trees in a forest or corals and arine lile in a
sea; engaging in wekking, boating, or rafting; wandering in sand dunes, etc., are some of the comman
forms of eco-tourism, 1']10ugl1 the concept has gained importance onl)’ recently, Indin has been
experiencing various forms of ecatourism all through the ages.

2. ECOTOURISM RESOURCES OF INDIA

The Geoagraphical diversity of India has given a wealth of ecosystems, which are well protected and
preserved. These ecosystems have become the major resources for ecotourismt in India. These consist
ol

Biasphere Reserves

Mangroves

Corals and Coral Reefs

Deserts

Mountains and Forests:

Flora and Fauna and

Sea, Lake & River

2.1 Biosphere resenves

Biosphere reserves are multipurpose protected areas to preserve the gencue diversity and integrity of
plants, animials and miicroorganisms in representive ¢cosystems.
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Wherever destruction or serious 'alleration' of areas of high primary produciivity bke wetland, SCLErass
beds, coral reefs, rainforests, 1s contemplared, benelits and costs should he curetully assessee sefore
planning tourism developnient activities. Further, Panning and promotion of Lourism Whoold be
undertzken 15 a com ponent narl of an integralcd. comiprehensive resource manageaent pfau founded on
sound ecological principles.

The Tourism Management Plan should also establish standards [or resort development. covering arnang
others, the style and locations of atructures, treatment of sewape and control of litter, preservation of
open spaces and public use of [ragile areas. It should further lay down procedures to ensure that scwage
iz not directed 10 the beach or the around water and solid waste like litter, garbage, wrash ot ace
systematically collected and disposed suitably, Adequate precautionary measures shoulc also be taken to
avoid noise pollution. Tt should also specily methods and materials for construction activities and
mininuse any possible adverse impact oils local materias,

Physical planning and design should integrate commiunity services, Lransportation and tourisim.
Transportation and access should aso be Integrated with other purposes such as industry and 1rade as
conununities arc: the termini for e, land and water aceess. Physical planaing fav all tavel windes,
especially modem wour Luses also needs to be integrated betwceen outside and inside the arca of
attraction,

4. Operational Guidelines

The key players in the ecotourism business are the Government including the Stale Governments and
local authorities, the developers and operators, the visitors and the local community. Each one of them
has to be sensitive to the environment and local uaditions and follow a set of guidelines lor the
successful development of tourism.

. . . 1 The Govermnesd

®  The Management plan for each area should be prepared through professional landscape
architects and urban planners and in consultation with the local coimmunity as well as
others directly concerned.

* Integrated planming should be adopted to avoid inter-sectoral and cross-sectoral
conflicts,

»  The architectural programme for ecotourism centres should include controlled acvess
poinls and ca])ins, l'oads‘-, sclf-guided nalure trails, tmnsl)orralic-n options, nterpretive
centies, signs, abservaton towers, lodging and dining lacililies, docks, yarbage disposal
facilty, ete. as per requirement, 1l needed, living quarters and facilities for project
personncl alsa Lave 10 be provided.

*  Siructures creating visual pollution, unaesthetic vilues and non-compatible architecture
should be wontrolled.

¢ Exclude developments in ecologically unstable zones and defline Development and
buiter zones alter proper environmental impact assesshients.

¢ Establish standards, building codes and other regulations.

*  Specidy environmental, physical and social carrying capacties to limit development
activities,
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*  Ensure conmtinuous monitoring ol adverse ellects of tourisin actvities and initate
suitable curvective measures.
*  Rucognisc and award quality Libels wo ecutourism operators.
. Provide visitor information and il'llcrprvlnlion SErvices coserig [}arti;'LJ!]al‘l\'
{i) what 10 sce () how 1o see aml
{iit) how to behave.,
It can be by way el brachures, Leatlets, specalised guides, seli-guidec trails, wilderness
1rails, visilor information centres, elc.

*  Prepare and widely distribute codes ol conduet to a.l visitors.

s  [aunch u‘ainmg programnies an ccotauristn to tourism admintsirators, |>lnnners,
operators and general puh]ic.

1.2 Develofiors and Operators

Respect and tollow the planning restrictions, stancards and codes provided by the Government and
local autharities

Implement sound environment principles through sell regulation
Practice environmental impact assessment for all new projecis and cenduct development of

environmental audit for all ongoing activities 'cading to the development of environmental
in]proven‘.ent lJrOgral'l.llllcs

Be sensitive 1o conservation of environmentally protected or threatened aress, species and scenic
aesthetics, achieving landscape enhancement wherever possible.

Ensure that all struciures are unobtrusive and do not intertere with the natural ecosystem o the
maxinium extent.

Recognise the aptimal environmental capacity and sociological use limits of the site in creating
tourist facilites. They should also take into account safery and convenience of tourists.

Buildings should be designed sirictly on functional and environmental considerations and avoid over
cansiruction. '

Lacal materials and designs should be used in all constructions to the extent possible,

Physical planning, architectural design and construction of tourist facilities should eniploy
techniques like solar energy, capture and re-utilisation of rain water, recycling ot garbage, natural
cross ventilation instead of ar-conditioning, a high level of sell-sulficicney in lood generation
through orchards, eculogical farms, aquaculture, etc. '

Energy and water saving praclices should be employed 10 the extent possiblc. Adsw pracrice froesh
water management and control sewage disposal.

Control and diminish air emissions, pollutants and noisc levels.

Control and reduce environmentally unfriendly products such az asbestos, CFCs, pesticides and

toxic, carrasive, infectious, explosive or lammalsle matecials.
Respect and support historic or religious objects and sites.
Provide information and interpretive services to visitors espeaally on attractions and facilities,

salety and security, local customs and traditions, prohibitive rules and regulations, seli-conduct, and
hehaviour, eic.

Ensure adequate opportunilius to visitors lor communion with nature and native cultures.

In marketing ecotourism products, customers should be given correct information, as the visitors
who appreciate ecotourism products are also environmentally aware target groups.

Traming and reseacch programmes of the company should include environmental issues.
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Prepare launsts to minimise 1)n.<x'i|:l]c negative impacts wlule visiting sensitive enviranments and
cultures betore departing ta the site.
Ensure safety and security of visitors and inform them about precautions to be taken.

Exercise due regard for the interests of local papulation, including their history, tradition and

culture and luture development. !

involve the local community to the extend possible in various activilics

4.3 Visitory

Contribute ta the conservation of any habitat of Hora and launa and of any site wliether natural or
cultural, which may be affected by tourism. Make no open lires and discouragc others [rom doing
so. I water has to be heated with scarce firewood, use as litile as possible. Where possible, use
kerosene or [uel eflicient wood stoves.

Remave litter, burn or bury paper and carry back all non-degradable hitter.

Keep local water dlean and avoid using pollutants such as detergents in sircams or springs. II' no
toilet facilities are available, try to comlon yaursell atleast 30 meters away from water sources and
bury or cover the waste.

Plants should be left to flourish in their natural environment and cesist from taking away cuttings,
seeds and routs.

Leave the campsites clean afier use. Remember that another party will be using the same campsite
alter your departure.

Help the guides and parters to follow conservation measures. Do not allow the cooks or porters to
throw garbage in sireams or rivers.

Respect the natural and cultural heritage of the area and follow local customs.

Respect local etiquette and wear loose, lightweight clothies in preference to revealing shorts,
skimpy tops and tight (itting action wear. Hand holding or kissing in public is disapproved by local
peaple.

Respect privacy of individuals and ask permission and use restraint in taking photographs ol others.

Respect haly places and never touch or remove religious objeas. Strictly follow the guidelines for
personal safety and security,

44 Local Popelation

Realise and respect the value ol environment, flora and fauna, monuments and cultural heritage.
Practice conservatiun of nature and culture as a way of life.
Establish guidelines to protect valuable local resaurces and [oster tourism developauent,

Realise and react to the potential threat of investors whose opportunities for development but lack
sensitivity to local values.

Become cffective nature guides and canservationists of natural areas by enhancing the practical and
ancestral knowledge ol the natral features of the area.

Be Iriendly with the visivors and help them to practice ecotaurism codes,
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